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Low Investment High Trust & Loyalty
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Niche Market: Silver Gen Trend 2026
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25,000+ +3,000,000 +100,000

Facebook Followers Monthly Reach (Views) Website Views / Month
Views breakdown @ Last 28 days: Dec5-Jan1 =
3,070,818 + 8,802% 470 1 1,858% 23 +15%
Views a 3-second views a 1-minute views a
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Publishing activity ()
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Silver Gen / Gen X+
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Age & gender &
Lifetime

@ Women @ Men Unknown

35-44
29.7%

45-54

S 24.3%

25-34

I 17.6%

55-64

] 16.1%

65+

] 11%

18-24

- 1.3%

Gen Z / Millennials
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Audience overview

25,025 Total followers €

+12.2% from previous 28 days
25,000.00
24,000.0
23,000
Dec s Dec 10 Dec 15

28
2,781

Net follows €

Corporate Clients
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Last 28 days: Dec 5 - Jan1 +
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Elevating Brands through Sacred Creativity

Creative Mantra Modern Yantra Auspicious Apparel
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Creative Mantra : @5190153A31 lUAUAT X NSNSSUNALLAY
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Modern Yantra: 8usingsauais X auaiuazusnis
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Auspicious Apparel : #uarsuaiie Tuguuwuuauy

AuAnsiuadie desina o TUAU ABNsIUNIRUEIeY

v 1 Y] v
AuA152UdNY X Brands @uAn
A159DALUU Auatunduuena WU LHDAIYNN
V30EIFANAANS NNIUNTEUIUNITVRDURYA

waLYINTNEaE19NABY A5 NANYAILUTUA

L e

s Ol | N9A daniau wazuyene



Sponsor X fAa1na18y : n1snaladslssaunisal (Experiential Marketing)

Brand Offer | Virtual Participation | Content Creation
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Brand Offering
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Virtual Participation
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Content Creation
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