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Consumer insights from social data
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Example : Unique keyword : paint-base
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Sample size : target group (&1S29A2981095v X Au)
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Persona Details
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Example : Customer Touch Point Paint Base & Keto
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Example : 5 Touchpoints X Generations
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Process : Social Data Analytics
Total Keyword (1)

Mention analysis (2)

Mandala Systems
Keyword Analysis (3)

Data
collection

Top Positive
Feedback (4)

Keyword
Research

0 Top Negative Feedback (5)

Segment Group (6)

Communication (7)

a Recommendation(8)



Estimate cost of research
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We are..
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Research Marketing Service
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Customer Satisfaction Studies

Customer Needs Studies

Product Testing

Product Development

Packaging / Design

Usage & Attitude Studies

Shopper Insights
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Research Marketing Methodology -4
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Quantitative Qualitative
* Face to face interviewing * Focus group discussions
* Telephone interviewing * One to one in-depth interviews
* Mystery shopping * Paired depth sessions
* Online interviewing e Triads
* Mobile phone interviews * Accompanied shops

* Online discussion forums
* Mobile groups
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Brand Awareness , Compettitors Analysis , Test Product
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Brand Health Check
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In-depth Interview
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Call : TONWT
0979874263

Emails :
sale@frontlinetechnology.net
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