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Package Recommend

Standard Plan

Billed monthly

°9,000.....
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® 50,000 MESSAGES
® 4 CAMPAIGN

® COMPARISON VIEW
® 50 KEYWORD

® LIVE CHAT SUPPORT

® TRAINING



MO9EIINIS : Voyansuwuawuvo

A B

Account .| Message = Sub_2

o A =
UNKNOWN Tuifdurawilasuuylvan: -
a = . & _ s 5 v, - a El = . = Y . o a v
uddndmetvsiraamdng & dufllvwi annnilu ceo viuasuusud wumwialdouden Jzuuw Black pink  Fouide ceonnvinufiaula snudaaiiauys -

UNKNOWN wrnyilamsuusngailuues -
UNKNOWN fusnwilanuziuznsnlvnaziui -
UNKNOWN wrnwiamnuizdn -
UNKNOWN agnlaunuwlauuuINENIAAL -
Banmuang-1uiiiag “wiafl nadu” fnuansaniiu arsunif atwdidunasinnfananl (schwarzkopf) usnwilasuaamangs -
UNKNOWN [T [T TR} -
UNKNOWN wadnes lauzsuldaudnsdudnnldfihaamsuuaiuazinlu -

AEinwinaan 2699412 &amp,nbsp,&amp,nbsp,&ampjnbspj&ampjnbspj&amp nbsp;uadatnnpn T wnnuaa\aa-a Lt Before &amp,amp, Afte -
Chl\cshopﬁaﬂﬂvlmm‘lm 4.4 Crazy Flash sale fAaalui adanuiu wiavds . dnules #Kotacosmetlcs e{ﬁﬁmjm néunaw ndulan (Lot 3.3 adadt -
mm wudte areasy audi fid andlo waviwd wad 4.4 fwdowiniy *Fudifidnnudide® veas vouns alafuliag  +aauny tayauii -
it wuile apasy aufidns gavias - Smmhaedasdrane -
viEvise vsinaawdng afadmdalsendundevinuinitsasifinanunisadannianslasuaalinelaa aEnuaduususannnii 300 -
UNKNOWN jass 160/53kg 35-26-38(an-1a2-aTwn) MUs828 . Sinatadu en_ Shenady amuada: wildliineas wane1dl -
fioft anifle enaasy v wudy TsTadudivie a0 pdadoel LALANE dadanidla e seeuaman@asnnail 1 fanssu MOBILE BOOTH 2023 ( -
$1U Pink Angel 118 doa3u-1A3D0d12710 098-5459142 -
National Nanotechnology w1 Tuwa a1, duila EECH Awmimuunasulsslrdadmaiatnanulus tuas vayEienn wusmild sudmminasl -
uindinelvsinaawdn: 1 2566 filasaendlu ceo WrzaswusudunwlAaud e Alsann vanTaudia lalasnawdasaanlud wldaudldnnad -
nauulsaludasasiain: @ PaudnTuwmaluladunennd (unlume) diinswienninanemanivazinalulaiuiena (@) dusda EEC diuy -
nauwlspludesmaiain: andniuesilafndandwiurhsmauminisedawimynl S ouden uazarusaillaauviaale -
nauwilssl yian: saazdaanten navaniy unnmdAneda -
nauulsslndadmeiann: dssunamnhvaimautasiszdniluwmmal Saufauans.du -
nanuilssludasaeiain: unnddeudum aende aaind -
nauwlsslndesmeiain: ueniuiay wninwadsudufiinslfuaesi ldnengwdousas 4 wsnow 2566 -
Tops Thailand - Viaild Tnauaus -
Tops Thailand - Yiawld lu: lawaseazas E-stamp KAKAO FRIENDS wuudia Speed Round 1 tilgegiadasuvn 100 1 / Tuiada $u e-stamp 1 6129 6l -
Kakao Friends Thailand Fa Sl lasniamiseatinazanvacrui azas e-stamp fu KAKAO FRIENDS Tadwlalfudusnanils Round 11 wiafiadlmsumns -
aaadiv dszmbhaauuny sdadoeiln € 10 Suulng Kotacosmetics Aosuzing ndwwas naulay (@sdla Aalsild) ! @ mndmianiiaall -

UNKNOWN Suanmilaunnaluuas -

UNKNOWN amnTvuuzin vl Saudnn duiuaueanitios: -

fraunaamin aa1AATURAT UASAISTA -

UNKNOWN asnlaunnwiemsinta -

UNKNOWN wunwilamuuia -
o d = - o = o v P Y =

B T e TP P o N P ST EPRE_ PR CPIeT TP - PTETE—PRPEI A PP CN PP PRPTPS AP AP EP-PTRIRT SO P PP A PEE A PEPPRT: PR TR P E

D

E

F e} H

Direct UR Post URL Comment Reply con Source

hittps://w https:/fw https://www.facebc facebook
https://w https:/fwww.facebook.com/5¢ facebook
https:/{w https:/fw https://www.facebc facebook
https://w https:/fw https://www.facebc facebook
https:/fw https:/fw https://www.facebc facebook
hittps://w https:/fw https://www.facebc facebook
https://w https:/fwww.facebook.com/6t facebook
https:/{w https:/fw https://www.facebc facebook
https://w https:/fw https://www.facebc facebook

https://pz https://pz https://pantip.com/ forum

https:/{w https:/fwww.facebook.com/5¢ facebook
https:/{w https:/fwww.facebook.com/2: facebook
https:/{w https:/fwww.facebook.com/2: facehaok
https://w https:/fwww.facebook.com/5¢ facebook
https://w https:/fw https://www.facebc facebook
https://w https:/fwww.facebook.com/2: facebook
https:/{w https:/fvww.facebook.com/5¢ facebaok
https://w https:/fwww.facebook.com/6i facebook
https://w https:/fwww.facebook.com/5¢ facebook
https:/{w https:/fwww.facebook.com/5¢ facebook
https:/{w https:/fwww.facebook.com/5¢ facebook
https://w https:/fwww.facebook.com/5¢ facebook
https://w https:/fwww.facebook.com/5¢ facebook
https:/{w https:/fwww.facebook.com/5¢ facebook
https:/fw https:/fwww.facebook.com/5¢ facebook
https:/{w https:/fvaww.facebook.com/6t facebaok
https://w https:/fwww.facebook.com/6i facebook
https://w https:/fwww.facebook.com/7: facebook
https://w https:/fwww.facebook.com/2¢ facebook
https:/{w https:/fw https://www.facebc facebook
hittps://w https:/fw https://www.facebc facebook
https://w https:/fwww.facebook.com/2! facebook
https:/fw https:/fw https:/fwww.facebc facebook
https:/{w https:/fw https://www.facebc facebook

[re— -

AR J A

Ermmbamnle i Jt Sl

Post time Engagem: Main key Sub keyw

2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-C
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-C
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-C
2023-04-(
2023-04-(
2023-04-(
2023-04-(
2023-04-(

Ann Aa

J

0

(=00 SR T = T I = T = I = R = R = = e

=]
==

K

wruwila
wuswlé
wuunila
waunila
wznuwila
wruwila
wunila
wuunila
wauwlé
wuunila
wznwila
wrnuwile
wrunila
wauwlé
wunila
wznuwila
wrunila
wauwlé
wuwlé
wrinwlé
wruwulé
wauwlé
wuwlé
wuwalé
wnwlé
wruwnlé
wauwlé
wuswlé
wznuwila
wuunila
wauwlé
wuunila
wnuwila
wrnuwile

PRSPPI

L

M

N

P

Q

R

Follower 1 Sentimen Catagory Track pos Track acce Note

146472

33022
147532
147532
147532
147532
137743
147549

6383500

34748
17978
17978
33061
97558
17978
78340
5793
33061
1657
1657
1657
1657
1657
1657
542660
542660
23367
20978
781434
174040
30669
146538
146538

Aamna

M08 source of Data : IBUWUAWUVII 91N ZOCIAL EYE (S:g:10a1 3 InoUgoUnav)

Neutral
Positive
Neutral
Neutral
Neutral
Neutral
Neutral
Neutral
Neutral
Positive
Positive
MNeutral
Neutral
Positive
Positive
Neutral
Neutral
Neutral
Positive
Positive
Neutral
Neutral
Neutral
Neutral
Neutral
Neutral
Positive
Positive
Positive
Neutral
Neutral
Neutral
Neutral
MNeutral

i

w

T u v

_id Image lab Image UR Account |
17164258 - -

5527428z girl,clothi https://s2 micro
1161583C - -

1161583C - -

2196937¢E - -

1161583C - -

19069207 - https://ax mid-tiar
1161583C - -

5902564C - - elite
pantip.co man,girl,yv https://s3-ap-south
16560097 person,m https://s3 micro
1853583 clothing, b https://s2 micro
18535832 person,pc https://s3 micro
5527428z - hittps://s3 micro
6070014¢ girl,clothi https://s3 mid-tier
18535832 person,pc https://s3 micro
41105117 poster,bo https://s3 mid-tier
2918576z bottle,tab https://s3 nano
55274282 person,h https://s2 micro
4868172z sun hat,tz https://s3 nano
48681722 clothing,v https://s3 nano
4868172z poster,bo https://s3 nano
48681722 chair,builc https://s2 nano
48681722 bottle,dril https://s2 nano
4868172z person,ch https://s3 nano
12649597 poster  https://s3 mid-tier
12649597 mobile pt https://s3 mid-tier
10033257 bottle,mc https://s3-ap-south
3045387¢ woman,gi https://s3 micro
6345209¢ - -
63744055 - -
2528615¢ poster,gir https://s2 micro
7147208¢< - -

7147208¢ - -
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B mooi [ orderherb [l lvo M dcash [ lolane [ Schwarzkopf
B garnier [ vauna [ carebeau [ Catherine

@ mooi 1ooK
@ order herb
@ lyo 80K
@ dcash
lal
@ lolane 60K
@ Schwarzkopf
@ oarnier
@ vauna 40K
@ carsheau
@ others 20K
0
facebook other instagram twitter youtube forumm news
Brands Record Count ~ Brands Engagement -
1. lyo 629 1. mooi 44,064
2 carebeau 2n 2. order herb 33,310
3 garnier 171 3 lyo 19,796
4, lolane 105 4 deash 18,373
5. poompuksa 103 5 lolane 17,806
B. mooi 102 B. Schwarzkopf 10,760
7. Bio Women 70 7. garnier 10316
B. dcash 66 B. MauLAA 5,738
0. Catherine 61 o, carebeau 4,025
10.  Schwarzkopf 35 10.  Catherine 1,646
11 Inraal 7 11 Rin Wnmen 1R?A

1-24/24 < > 1-24/24 ¢ 5
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Tai Orathai
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Garnier
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tai_orathai27
Lolane
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tai_orathai2y

facebook
other
facebook
facebook
facebook
facebook
facebook
facebook
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instagram
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instagram

@ Brand

@ Fublic Figure

vindru 15 U1
flavaan #un...
al
naaTuneEI
- A -
Tulsaf Halsm..
Keumyon Na._.
Tigzsuanan..
TrTuaamiin.
TaviSuunaat .
Tdsimauanan..
-l .
WA TUNHIY..
TyfHIASRR ...
WYUIULRE 8 L

Fupauaadng..

hitps://www facebook com/665 .

https:/fwww tiktok com/@8afirst...

hitps://www facebook comy/801 .

hitps://www.facebook.com/617...

hitps://www facebook com/612

hitps://www.facebook.com/652 ..

hitps://www facebook comy/624

hitps://www.facebook.com/813...

hitps://www facebook com/647

hitps://instagram.com/p/CtK2-3 ..

hitps://www facebook comy/635 .

hitps://www.facebook.com/628...

hitps-//instagram.com/p/CrayV .

1-100/5141 ¢

@ Beauty and Personal
Care:Skin Care

@ Beszuty and Personal
Care:Personal Care

@ Beauty and Fashion

@ News and Reporter

@ Bealth CareFitness
and Wellness

@ Home and

7617
6,410
5,904
5,547
5479
4,660
4525
4312
3,648
3,647
3,622
3,594

3,578

Gardening:-Food Drin...

@ Beauty and Personal
Care-Cosmetics

@ Singer-Entertainment

@ Shopping and
Promotion

@ others



Monitor

Campaign

Main keyword
Post tim...
1. 15 Jun 2023

2. 16 May 20...

3. 11 Jun 2023

Over all - Social Network : ursviudnsna (ans) uay uasinlulanaau'lau

Account

veenapraveenar

imnotmmeera

veenapraveenar

Image URL

Mentions

6,518

S OV
Message

Ladies, it's time to cele...

MUT/MU Viziauvigsaual...

Veena Praveenar Singh ...

Engagement

3,041,027

Source Followe...
instagram 0

other null
instagram 0

KPI

null

null

null

Date of : Apr -

Main keyword

Fmissuniverseth..

Fmissuniverseth...

#missuniverseth...

June 2023

Direct URL  Engagemen...

https:/insta..

https:/www...

https://insta...

Grand total

1-100/6518

78,786

72,839

72,750

3,041,027
>



KPI
ITANE

budget

250,000

Engagement

3,041,027

Main keyword -

Main keyword Engagement -
1. #missuniversethailand2023 3,001,910
2 #mutudonthani2023,#missuniver... 23677
3. #mutudonthani2023 9,702
4. sl 2,156
5. carebeau 1473
6. carebeau,uLasil 1,439
7. - 256
8. carebeau #mutudonthani2023 # 248
9. wasiy #uniloursifuas #m.. 13
10. carebeau,wasi, #Hunilouasiig . 34
11. ursila,carebeau 32
12 carebeau, WA, #Hunilouasiiag.. 3
13, wasiy gluniloursifiuasmm #m.. 20
14. wAsTh #uwiluaiiAwasey 1

Grand total 3,041,027

1-15/15 ¢ %

engagment_total

AZ

@ uwasth #humilowasiind
WRASHY

@ wasih #umilawasting
=

pu, #mutudonthani2023,...

. - -
@ carebeauwrsiioFiuwila
ursiiafiuas

mu #mutudonthani2023,...

@ uasicarebeau

[ ] carebeiaqu.Ln's'ﬂ’:,#ﬁwﬁa
LASTIIALASHY

@ wasth #humilowasind
uAs

mu #Fmutudonthani2023, .

@ carebeau #Fmutudontha...
®-

O carebeau wasia

@ others

wauLtdayvnua AsLande ann Budget agiadasdunusa
A1si&IuTI Usyunal .08 uan / Engagements

wasin Efunilauasinm.
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Our Customer :

C) OnDemand

Turn on your future

Carebheau

Carebeau uasiiiHaanatid114... PRESERVED FOOD SPECIALT... aalunialidiaavauiue

+ 10 Companies

Growth Al aa1suanivinmas... PSI Marketing ijiaatdacngs... =10 wsEviiiaan ZOCIAL EYE



ZOCIAL EYE FOR DECISION (anAnndauaulundo)
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Ketogenic Diet Product Customer Behavior Customer Behavior
Silver Genaration Plant-Based Marketing

Key finding : Keto Foods Product & Key finding target group silver Key Finding : New Product plant-
New target to communication. genaration ,Aging Society for based to new target.

Marketing

Research 1ByaniWoni1sAnaul? (Price on Requirement > 100K)



SOCIAL DATA GOALS AND OBJECTIVES (

( Keywords Overall ) Brand / Product )

KEYWORD : BRAND , PRODUCT Key finding Brand Performance

( Social Data in General ( Brand Campaign )
Key finding : O Ik ds b
Sy TGS = Fver 8l Keyworcs [y Key finding Brand monitor campaign
Channel
Brand
( Brands | Overall Product R ( Product and brand benchmarking )

The key finding is that the brand

Key finding : Brand & Overall Product benchmark market

( Context by Channel Brands VS Competitor )

Key finding : Context by Channel Key finding Brand VS Competitor

( Product Market in General )

Overall brand and product performance
based on Social Data keywords

Group Segmentation )

Key finding : Social data
segmentation

( Product Market ) Sentiment )
Focus keywol;crlair;;l SIEMNEL |27 Key finding : Sentiment by Contents
Product
( Top Brands by Category ) e Media Executions )
Top brands antfl products based on Gontextbylsesment Gratns
social data.
( Top Page / Influencer Page ) Context to Communication )

Key finding Top Page and Influencer

Context to Communication
Page 14
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Example : Plant-based 1Uodn3danwy,IUsAuamnWy U Brands o:Istnvlulanasulau

Facebook Engagement ( nnsidausau)

@ 1775373 Plant-... .
@ sy Snmidania.

Category Facebook Engage...
1. 1712553 Plant-base 209823
2. dadainady dusagn 152327
3. wyamsleEn i 81,833
4. sssurinmndasosilad. 66,911
5 s 64,124
[N Influencer WasuaT 62684
7. \s3aoduTuséu Plantb... 40,808
g RTERt ] 38,341
9. hamisasaiuda, Ve . 32243
10 avmiswdssdanniofissl 25,689
1 ammswlsslanggnla 23495
12 HITTA 23033
13 LYaTmis 17,343
1-46/46 < >
Instagram Engagement ( msidaiusau)
Category Instagram Engag...
1. \e3asduTiséu Plantba.. 67,569
2 dede iy dudanl 64,846
3. Fuawnsyvhamsue 11,439
4 Tlsdunmas 3274
5. aanfdang 1,881
6 asulsslania Twe 0
7. armsulsslannuounatal 0
[ wyamnslean iz 0
9. F5sUEANAW, Tansau 0
10 Influencer yadua™ME 0
11, avmsulsptannwaasng 0
12 vihamisaaniuli, Veg... 1]
13 avsulsslmiuen 0

1-46/46 < >

[ ] Lﬁad’ﬂj‘-ﬂﬂﬁ‘ﬁ... @ wyamistaani

> Category

DATA TIME FRAME :
st January 2022 - 30%July 2022

Twitter Engagement ( Ansiidausiu)

@ s @ Influencer s uan..

1 dadsdandy duiagl

Twitter Engageme...
575 |

@ dadainn..
@ Influencer.

@ aandanu
@ AuFmas

@ wiaeduTys.. >
@ 21g5Aa Pl

2 aanmadama

3. isReeAnTlséu Plantb..
4. Influencer v uan...
5. ANUPINEIMST

6. #I§sAia Plant-base

7. B M MIEIMEENE
8. nrga a8

9 ssmpinmdaseulad
10, msaanddanma

1 FITHY AU, ENTEN
12 vihamwsagniud, Ve
13 awwsuilsganmi

14, awsudsgdanTeiise

1-46/46

<

393

328

233

187

145

105

36

29

YouTube Engagement ( nvsdaiusiu)

Az ]
\ladaian.. Fuams, .
.. aanmdan.. .. annsuls. > Category VouTube Engage-- @ idiafainndi._ @ Influencer @ aanddne >
1. adainniy dudanl 12,156,791 @ sz @ wiasdnTlsdu. @ vhawnsaoni.
2. Influencer 8,973,717
3. sanmasnia 2415501
4 s 2,359,690
4 saSaaidaTaledy Plantha 2160570
6. viasias i, Veg.. 165,323
7 ATTUTNWEIUATNS 159,782
8. fMmamsyhawse 72,688
Q. Lyatmsdeanisd 57,706
10.  ladaiainfia uilillge. 31,300
" Lyamms 15,395
12, in 5,872
13, sssuzAnawn,Tansau 2,784
1-46/46 4 >

16

Link : https://datastudio.google.com/reporting/30811663-81fd-4dc2-b86d-fde8e152cOee



SUGGESTION & RECOMMENDATION

MOQOD & TONE CONTENT FEATURES ADAPTATION CONVERSION CUSTOMERS

$9nanAvedisIuNBIU

[Usmaunnaidon nlugouunulusiu N9NSSU UaNMdaNNISNIU 97N Data wuonAunluniuitio B -
_ - I o - Wl9lu Journey naznouduly
Sayfosoy n1JIaen IUodnd IwuuINvU s ,
Anv:Bovoumug
nau Target soUAdY

. A . . , Coa z . . NISN19IK1S WU Influencer NU .. .
FdassAunsSuds:zniu vaudlhi nidaniku nasuanea Tunauitiodnd a L lluzUaN1S=uUaUIBNINU
_ B . . . y AuRAnUTuNsInglEdnnAu ,
AUAUAVNIWA n1sualUsAuniaidan N1sAULY du AIIUUA )
' 97N Product Plant-Based

AUZUATRISIEIOINTS



1 , Meat Zero

92 K Followers

suswoaamh

4u Google FO™

(J’ﬂl
w 30m 23 gt “ 1 a,,,_m-uiuluh
s 4

Product : 1Uoun hynseu 1uasines lulau
promoted by Official Page, IW95309111S

Official Page : Meat Zero

https://whttps://www.facebook.com/meatzero/

https://www.facebook.com/GinPaiHer/?ref=page_internal

Ulllﬂflll mnnn!

Monday Makkk

e
crsry POk

@l

and : Ready to Cook

p) Let's Plant Meat
7

29K Followers

aﬁﬁﬁ

Product : 1Gioun?nWis (Non GMO)

promoted by Official Page, IW2V193nNAUDINISID

Official Page : Let's Plant Meat

https://www.facebook.com/letsplantmeat/

https://www.facebook.com/profile.php?id=100054135962907

Facebook

. Meat Avatar
Y

59K Followers

Ar P4
L3 Meat wodasmnwuriwya:lsiatho? A
li y ® Vatar

7= Meat
#’ awkgUav e

tassund

&
— |=}

—_—

thmansig

7
; g a b
wusudlkua:ztndutuaaia 45,000 dauuin @

Product : Iiounanwis

promoted by Official Page, Brand inside

Official Page : Meat Avatar

https://www.facebook.com/1401691336524221/posts/5655277054498940/

https://www.facebook.com/meatavatar/?ref=page_internal

18



~ Top IUsGudnWu NiJ Engagement gv

AWwWASU Xongdur 32v109$
1y L 3/

e
\SWHU)NSWID

>

Sovita

WU e
+3NA%

cr. @ingomojo 15 =) N i cr. @ingomojo

Product : [Usaua1nnoinaou

L Product : [UsiuvnWas Product : [Usfusniioingiou 1nondou foduim
Target : @19gvnIw 9oNN1AINNY
N Target : a19avnwW Target : hrgyanuavniw antinkun
Shop / Page : GIFFARINEOfficial 123K Followers - '
Shop / Page : Xongdur 69uIn9S s‘tva/vaieqvmw Shop / Page : Mai Yom Auon Tigoudou
Engagement: 6,466
Engagement : 3,969 Engagement : 3,098

19






Group Segmentation : Plant — Based Foods

Product & Market

e 2 Ready to eat @
Ready to cook _ - ° @ poy o
5 E Plant-Based
Drink

Competitor

Eat for Life

Choice of Food : 3
@ gueAuLAg

: @ Shop & fluia
L2 @ Product & Market

Ready to cook )
Competitor
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' Brand Communication
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Example : Media Suggestion

Content Suggestion

Target group Suggestion

Media Suggestion




Media Execution
‘,. Target : 4 Groups | | |

1.Vegan
2.Vegetarian
3.Flexitarian

| Captions : Reference

aufiogvnaw IulUsiuvNsssusA Wuw saede na: anuanan
uNssusoy 9Nan10u  InassaselUsAund1AtymosIne
sowasndwitiolnuundavniwsumsifuisy sasimosos

| Captions : Mood & Tone

«  gvnmwi

*  y:a9dy

«  9onnainy ,anle
*  ASAUAS),ADUEV

Captions : #hashtag

#lUsFuavnaw , #asnduide, #lUsAuoniis

24



Example : Mood & Tone : Choice of Foods

Vegan Vegetarian Flexitarian nuiRiioAa

Vegan isiiumsanidio untiindosauinariria

U19NdNI sounuluatuauunanssunitunIioudnd

nnus:inn

dduduAieaninil 1Gunau Vegan lla:k Influencer - SSSU:
: e AdoU
nosidon Influencer TRlUINYIVOINSOITUAITUUENT - oo _ S
aou “3inu” ns:znaauSNEINIW - Sl IEIAOL)
~ lmqmluuuaagﬁ'odrymfansau snulan

( IS ORIPRLY S e A LTI e
-l
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My Profiles | Portfolio

SCASSET

MARTECH EXP) )

e THE GURU GUIDE

VS Social Llsfem.n !a’fun:nugar,l ine Dy aatis

Digital Branding & Social Data consultation
**énSU startup & entreprenuer Iru **

LR 30Junl10.00-17.30
1.30 Hours | 1-1 Online & Offline consultation

\ 1Rogn ovras:gaidn

CEO of Advocrazy g
BEAINUALIAUMSAWUS:NOUMS JUasE SnEoswor

innlulsdasiia (OTE)

Senior education & P
Ocean Sky Network Com)




BrandAge
Online

Berina
.
Liese

Bigen
0 nownnu
Vs

9 mvtaon
aKsunusuaaun

tumis Tie-in LWUUKKAEEGY
Kasvaunauaoy

MARKETINGOOPS!

iWeUnavlnnlAvA gnnAINNUADBASIBOUF

MARKETINGOOPS.COM

“want (IR, '"lll
=

MARTECH

thqwan o old

CCNM

Data Opinion Mining

Social Listening & Analytics Tools

https://www.insightera.co.th/

Customer Feedback

A1saalqQluazaou

11aavvin RFM Model Analysis Tu Looker
Studio

chai@idea2mobile.com

@
|

é ® -ii-@A

Frequency Monetary
Of Purchase Value



FunNuUAIISIAQ

IDEA : MOBILE

DATA TRAI )
| TINER Brand | Competitor | Customer

K.Anantachai ittiworapong (8714)

Tel : 0863863896

Email : Anantachai@idea2mobile.com
www.idea2mobile.com



mailto:Anantachai@idea2mobile.com
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